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ORGIYANA
Store Outlet Franchise Model

Pure Nutrition. Healthy Living.

1 Brand Introduction
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Wood Cold Pressed Oils ( Groundnut / Mustard / Coconut / Sesame / Almond /
Sunflower )

Seeds ( Chia / Flax / Pumpkin / Watermelon / Sunflower / Sesame )

Jumbo Rolled Oats

Millets ( Quinoa / Quinoa / Ragi / Foxtail & Little Millet / Bajra (Pearl Millet)/
Amaranth)

Organic Cardamom

Spices ( Chili / Turmeric / Coriander)

Herbs ( Moringa Powder / Holy Basil / Ginger Powder /Rosemary)
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ORGIYANA FRANCHISE MODEL

1. Franchise Formats

A. Standard Retail Outlet

Area: 250-400 sq. ft.

Location: High street markets, Residential areas, Malls, Supermarkets, Food courts
Investment: X 2 to5 Lakhs

Ideal for: Individual entrepreneurs / Tier 2 & Tier 3 cities

B. Premium Experience Store

Area: 500-800 sq. ft.

Location: Premium commercial areas
Investment: ¥ 5-10 Lakhs

Ideal for: Multi-unit franchise partners

Franchise Investment Structure

Particulars Standard Retail Outlet
Franchise Fee T 50,000
Store Setup % 25,000

Interior & Branding X 50,000
Initial Inventory % 50,000
Billing & Equipment X 25,000
Working Capital %1,00,000
Total Investment ¥ 3,00,000 Approx.

Franchise Partner Benefits
<« Exclusive Territory Rights ¥ Complete Store Setup Support

<« Staff Training < Product Knowledge Training
</ Marketing & Launch Support </ Branding Material
< Social Media Assistance < Centralized Procurement

</ Ongoing Business Support



Revenue Opportunity
Average Monthly Sales Potential
%4-8 Lakhs

Gross Margin

10%—-30%

Expected Break-Even

12-18 Months*
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Store Design Concept

Exterior

Good finish facade

Green and gold branding
[lluminated Orgiyana logo
Healthy lifestyle visuals

Interior Zones

Cold Pressed Oil Section
Superfoods Section
Organic Spices Section
Sampling Counter

Billing Counter
Educational Nutrition Wall



Ideal Franchise Partner
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Marketing Support

Grand Opening Campaign
Digital Marketing Creatives
Festival Promotions

Influencer Collaboration Support
In-store Branding Material
WhatsApp Marketing Templates

Vision
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Join the Orgiyana Family
Invest in Health. Grow with Trust.
ORGIYANA
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